





advantage of them. Monthly visits to Students
in Business kept them informed of his prog-
ress and offered the opportunity for assistance
as he established his business.

Without Students in Business, Matthew
says, “there would have been many struggles
along the way with getting finances for a busi-
ness start-up. I've always had the idea of hav-
ing a business relating to film, but probably
wouldn’t have had the opportunity to imple-
ment it or have the success I've enjoyed over
the past year without the help I've received
from Students in Business.”

Matthew came up with his own business
plan having done some online research and
then, with the help of Mark Sparrow, made
the necessary changes to make it a more fea-
sible proposition.

With a confidence that seems innate, bol-
stered by the sessions at Marconi Campus,
and with money in hand, Matthew purchased
a Canon XL2 10-Ib. video camera and Final
Cut Pro, a computer program for editing his
videos. With the purchase of two extra mikes
for the camera, Matthew took on his first
wedding video.

It was certainly a production, starting with
the ceremony at 2 p.m. and running through
the reception and dance until 1 a.m. And that,
of course, was just the beginning. “Those
hours of video had to be edited down to a
two-hour DVD,” which Matthew estimates,
“took about four days.”

Time management became a real concern,
one that Matthew had to cope with in order
to maintain his standing in school and still
be able to put the time into his business. “I’s
something I've learned to cope with,” Mat-
thew says, and “since I love doing videos, I was
definitely motivated to make it work.”

Matthew’s real love is short-film produc-
tion, and he not only does the videography, he
helps to write the story line, chooses the music
and puts the whole production together. He
credits his Sydney Academy teacher, Maynard
Morrison, with helping to nourish in students
a love for films in his drama and film-making
class. One such production, “Strings of Our
Souls,” was written and performed by the stu-
dents. Matthew says it took place over about
five months and included about 20 hours of
filming that was then edited down to 50 min-
utes.

Maynard is “an excellent instructor,” Mat-
thew says, and has had a big influence on him,

providing lots of support as Matthew learns
whatever he can about his chosen field.

He feels very lucky that he’s able to confer
with Maynard whenever he has any problems
with regard to making videos. “Managing ac-
tors,” Matthew admits, “can be a bit difficult
at times, but the longer you work at the pro-
cess and the more you know exactly what you
want in a particular video, the easier it gets.”

And Maynard has high praise for Mat-
thew, saying that learning has been a two-way
street.

“I've been working with Matt for the past
two years as his film/video production teach-
er,” Maynard says. “I've learned a lot from
Matt in terms of the use of the camera and the
editing program.”

The Academy Drama Group has been mak-
ing 50-minute movies for the past four years.
“As director of these very ambitious and re-
warding films, I depend upon a large cast and
a small but essential crew,” says Maynard.
“Having Matt Ingraham on board as camera-
man and film editor for the past two years has
made my job much easier. Matt brings a great
deal of skill to our sets and enhances every
shooting day by virtue of his knowledge and
experience.”

Maynard is obviously convinced that Mat-
thew has a very strong future as a videogra-
pher.

Focused, with a sense of responsibility and
an obvious love for the work, it was not sur-
prising that Matthew was chosen Entrepre-
neur of the Year. According to Mark Sparrow,
Matthew is “one of the brightest and certainly
the most hungry for professional growth and
development.”

Mark adds that Matthew, even before his
involvement with Students in Business, “had
already established himself in the community
as a budding videographer, a motivated self-
starter, and a goal-oriented entrepreneur.”
High praise for such a young man.

Being an entrepreneur, however, even the
Entrepreneur of the Year, doesnt protect one
from disappointments. Approached to shoot
a pilot episode for an outdoor TV show, Mat-
thew travelled to Newfoundland with a group
of hunters in September 2007, filming them
over seven days and trekking 10 kilometres
into the woods to produce eight 60-minute
tapes. After completing the editing and sub-
mitting the film, Matthew was informed that
although he would be compensated for his

work, his efforts wouldn’t be televised. Mat-
thew chalks it up to experience and feels quite
happy that at 17, he was even offered such a
commission.

Right now, Matthew is working on a pro-
duction for a contest sponsored by View-
Finders Film Festival of Halifax, that offers
a first-place award of $1,000. Based on his
own poem, “The Path,” the final production
will have to be under five minutes. Matthew’s
friends and classmates are involved, and he es-
timates it will take about three hours of film-
ing.

And, of course, Matthew is still a student.

How hard is it to combine school and
business? “Not too hard,” Matthew says. His
school work hasn't suffered and he looks for-
ward to graduating in June.

When asked what his “other interests” are,
Matthew admits to an interest in politics,
something that developed only over the past
year. Come June, however, with his $7,500
scholarship assured and having been set up
with a billet family, he’s looking forward to
spending a year in Vancouver immersed in the
film-making process.

Eventually, Matthew’s plans are to come
back to Cape Breton to establish a new busi-
ness. But he’s not resting on his laurels and
continues to grow his business while turning
his hand to photography, doing Cape Breton
scenes and portrait work as well.

When asked what advice he would give
someone thinking of starting a business, Mat-
thew says: “I would encourage that person to
do lots of research, and especially to check out
the various financial help that is available in
Nova Scotia. There’s quite a bit of financial
help, but you have to be aware of it and know
how to access it.”

Matthew also says he would recommend
getting advice on budgeting and time manage-
ment, both of which he says he received from
Mark and the Students in Business program.

With the support of Students in Business,
which enabled him to realize his dream of hav-
ing his own video and film production busi-
ness, Matthew receives tremendous support
from his family and his teachers and fellow
students at Sydney Academy. He’s well aware
of how fortune has smiled on him at such a
young age allowing him to excel in a craft he
obviously loves and is willing to make sacri-
fices for to pursue. 00
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